
Enhance SharePoint with Google Enterprise Search
Google enterprise search allows SharePoint users to securely find all their 
enterprise content

Overview

In recent years, companies have invested a lot of money in portal and content 
management technologies to store and manage the information they generate on a daily 
basis. Some of these technologies include Plumtree (now part of the BEA AquaLogic 
family), IBM WebSphere Portal, OpenText, Documentum and SharePoint. 

It’s only after deployment that many organizations realize they can only get the full value 
out of these products when users can easily – and securely – find the documents they’re 
looking for.

Enterprise systems have long included a “search” feature. This confuses some customers 
who are led to think a feature within a larger system can effectively replace a truly 
relevant, secure and scalable enterprise search solution. In the following pages, we’ll 
explain how you can get the most value out of your SharePoint implementation with 
enterprise search from Google.

7 Ways Google Enterprise Search Enhances Your SharePoint Implementation

Google enterprise search gets more value out of your SharePoint implementation by:

•  delivering more relevant results; 

•  helping you find your content across all your data sources; 

•  allowing you to find real-time business data; 

•  serving secure results; 

•  offering a lower TCO; 

•  intelligent crawling and indexing; and 

•  rapid innovation.

Let’s take a look at each of these benefits in more detail. 

1. Relevant Results

Customers want an enterprise search solution because they want to find the right results fast.

“With SharePoint we could easily create 
content but could not effectively find, 
share, or manage it. With the Google 
Search Appliance we can search across 
our entire knowledge base quickly and 
effectively…”

Julien Vielle, Essilor
Read the full case study at:  
http://www.google.com/enterprise/gsa/
essilor.html
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This is called “relevancy.” Using independently developed sets of data, we compared the 
precision/relevancy of results provided by Google enterprise search and by SharePoint’s 
search feature. (see figure above). In all three tests, the Google Search Appliance returned 
more relevant results than the search feature in SharePoint 2007 or SharePoint 2003. 

More InforMatIon 

www.google.com/enterprise
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2. Your Content – All of It

Organizations that have deployed SharePoint have content that lives both inside and 
outside it. But many organizations also have content that’s stored on a non-Microsoft 
system, whether a database, a fi leshare, a websever, an ERP/CRM/BI system, or even 
other portals or content management systems.

The SharePoint search feature will demo well as long as you get and operate the entire 
Microsoft stack, but won’t be very useful outside the SharePoint/Microsoft world. The 
Google Search Appliance, by contrast, can discover documents in 220+ fi le formats, 
regardless of their location. And if you have an old, closed legacy system, the Google 
Search Appliance also offers an easy way to get your content into the appliance.

Before you deploy the SharePoint search feature, analyze how much content you have. 
If you have content that lives outside the SharePoint world, then you need an enterprise 
search solution that’s equipped to access all of that content.

3. Real-time Business Data

Some of the content stored within an organization changes so quickly that it would be 
ineffective to index and search it in the traditional fashion. This includes much of many 
companies’ most valuable content: sales fi gures and reports, customer information, 
invoices, purchase orders, and so on. 

Secure, real-time 
access to business 
information
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“…the links that appear on the 
(SharePoint) search results page might 
be accompanied by text that discloses 
information the user should not see.”3

Microsoft’s TechNet

To meet this challenge, we developed the Google OneBox for Enterprise, a Google Search 
Appliance feature which allows anyone to access critical, real-time information from within 
the same search box we’re all used to. It doesn’t require any special training, doesn’t 
require extra fees, and of course, it only shows those results any given user is authorized 
to see. Google OneBox for Enterprise, in our view, isn’t an optional feature but a mission-
critical benefit that Google enterprise search brings to your SharePoint implementation. 

4. Secure Results

A well-designed and well-implemented enterprise search system won’t let users find 
content to which they lack legitimate access. Your enterprise search security system also 
should integrate with and leverage your organization’s existing security systems.

Google enterprise search provides secure enterprise search and works with your existing 
security mechanisms. As you’re evaluating security, keep in mind the following points:

•  If you use SharePoint search, you can only securely search documents inside 
SharePoint. Other documents might be available to all users -- even those who shouldn’t 
be able to access them.

•  The SharePoint search feature doesn’t support enterprise single sign-on systems such as 
Netegrity (now part of Computer Associates) and Oblix (part of Oracle).

•  SharePoint search takes an approach known as “ACL caching,” which leads to 
synchronization risks, potentially exposing massive security holes.

The Google Search Appliance enhances your SharePoint implementation by making it 
more secure to search on, by allowing you to securely search for documents outside of 
SharePoint, and by integrating with your existing security systems.

5. Low TCO

Total Cost of Ownership is obviously an important factor. Before you select a given 
technology, you need to make sure you know how much it’s going to cost you in the long 
run. Many customers report that it’s difficult to figure out the actual cost of the SharePoint 
licensing model. To help our customers more accurately estimate these costs, we built the 
following table (make sure you analyze all costs on an annual basis). 

Google enterprise search TCO

Google Search Appliance:        $____________ 
Includes hardware, software, license maintenance 
and support for every single user in the organization

SharePoint search TCO

SharePoint Server Software 
+ Software Assurance 
x Number of Servers Needed 
Subtotal (a)

SharePoint Standard CAL 
+ Software Assurance 
x Number of employees 
Subtotal (b)

SharePoint Enterprise CAL 
+ Software Assurance 
x Number of employees 
Subtotal (c)

H/W for SharePoint Server 
x Number of Server Needed 
Subtotal (d)

O/S (Windows) for Server 
x Number of Server Needed 
Subtotal (e)

Database (SQLServer) for Index 
x Number of Processors 
Subtotal (f)

Total 
Sum (a) + (b) + (c) + (d) + (e) + (f)

$ __________ 
$ __________ 

__________ 
$ __________

$ __________ 
$ __________ 

__________ 
$ __________

$ __________ 
$ __________ 

__________ 
$ __________

$ __________ 
__________ 

$ __________

$ __________ 
__________ 

$ __________

$ __________ 
__________ 

$ __________

$ __________
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“Since we have been in business 
a long time, we have some quirky 
repositories. The repositories we’re 
searching are file shares, web servers 
and some databases. Two of our groups 
use SharePoint for documentation 
repositories. Because SharePoint lacks 
effective full-text search capabilities, 
employees might be able to find 
some surface data when searching 
for product information, but without a 
more powerful search they could not 
find more pertinent documents.”

Scott Melick, 
Stratus Technologies 
Read the full case study at: 
http://www.google.com/enterprise/gsa/
stratus.html

Licensing and pricing for the Google Search Appliance, is fairly straightforward: one 
price for two years of searching, including hardware, software, licenses maintenance and 
support). Google’s very low TCO means there are no hidden costs; you know exactly how 
much you’ll be paying for hardware, software, licenses maintenance (i.e. upgrades) and 
support. And we won’t try to up-sell or true-up you further down the road. 

6. Intelligent Crawling and Indexing

Crawling and indexing are two of the most basic operations an enterprise search system 
performs, and the large amount of content inside most organizations demand that it do so 
as efficiently and with as little intervention as possible. Here are some of the differences 
you’ll find between Google enterprise search and the SharePoint search feature.

Google’s intelligent crawling and indexing of all of your enterprise content means not only 
more relevant and faster results, but also easier maintenance and administrations, and 
thus lower TCO.

7. Rapid Innovation

When you select a technology, you’re making a commitment not only for the current 
release, but also for what’s to come. And the speed at which you will get new features 
and benefits is of paramount importance. One of the best ways you can enhance your 
SharePoint implementation is with Google innovation.

Google is widely recognized as one of the most innovative companies of our time. We have 
many of the industry’s best engineers focused on just one problem: how to find information 
more easily. By coming on board with Google enterprise search, you can ensure that you’ll 
always have the latest and greatest search innovations benefiting your business.

Google Search Appliance SharePoint search feature

Crawl set-up Automatic Manual

Indexing priority At the document pattern 
level

No ability to define at the 
document pattern level

System discoverability Discovered automatically by 
the search system

Each system must be 
defined by the administrator

Metadata indexing Automatic Each metadata field 
needs to be defined by the 

administrator
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